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MINUTES OF THE SENATE COMMITTEE ON TRANSPORTATION AND TOURISM
The meeting was called to order by Chairman Ben Vidricksen at 9:05 a.m. on February 6, 1997 in Room

254-E of the Capitol.

All members were present except:

Committee staff present: Hank Avila, Legislative Research Department
Bruce Kinzie, Revisor of Statutes
Marian Holeman, Committee Secretary

Conferees appearing before the committee: Jean Barbee
Jan Peters
Dorene Anderson

Others attending: See attached list

TOURISM - TRAVEL INDUSTRY ASSOCIATION OF KANSAS

Jean Barbee, Executive Director, Travel Industry Association of Kansas (TIAK), gave members a brief look at
Kansas tourism, the role of the legislature in its development, the unique local promotional system in
marketing the state and TIAKs role in the industry (Attachment 1).

Jan Peters, Director of Lenexa Visitors and Convention Bureau and current president of TIAK, provided the
commentary for a video on tourism in the State. A written outline of material covered in the video is contained
in_Attachment 2. TIAK has been working to get tourism to the forefront of economic development. Ms.
Peters asked that the members pay particular attention to the TIAK 1997 Legislative Agenda as well as the
ERA Market Research Study findings and recommendations.

Discussion related to the amount of state expenditures as compared to neighboring states. Kansas spends far
less. Another problem is the fact that the promotion “image” goes with the administration and every time the
administration changes so does the promotional image for the state. It takes at least four years for an image to
begin to stick in the minds of the traveling public, so just about the time it would become effective, it’s
changed.

TOURISM - LINDSBORG, KANSAS

Dorene Anderson, Executive Director, Lindsborg Chamber of Commerce, spoke to the committee on the roots
of tourism in Lindsborg, listing their primary attractions. Ms. Anderson talked about their marketing strategy
and how small communities can be helped to enhance their tourism promotions (Attachment 3). Ms.
Anderson pointed out that although they have many important periodic attractions to offer, their primary goal
is to find a way to “fill the valleys between the high traffic times and the low traffic times.” They have found
highway signage to be a very important resource in attracting tourists off the main highways. Also, the State
Travel Information Centers are very helpful. Ms. Anderson advised that it would also be helpful to have some
leeway on the placement of logo signs outside of the three mile area. Members discussed economic impact
and tourism development.

The meeting adjourned at 10:15 a.m.

The next meeting is scheduled for Monday, February 10, 1997

Unless specifically noted, the individual remarks recorded herein have not been transcribed
verbatim, Individual remarks as reported herein have not been submitted to the individuwals 1
appearing before the committee for editing or corrections.
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Jayhawk Tower

ITravel 700 S.W. Jackson St., Suite 702
:s(ilc‘)iti;ytion of Topeka, Kansas 66603-3758
Kansas 913/233-9465 FAX 913/357-6629
Presment  DATE: February 6, 1997
Jan Peters
LenexaCVB  TQ: SENATE TRANSPORTATION & TOURISM COMMITTEE MEMBERS
FROM: Jean Barbee, Executive Director

1T VICE-PRESIDENT
Becky Blake
Manhattan CVB

2ND VICE-PRESIDENT
Jan Hiebert
AAA Kansas

SECRETARY
Denise Koehn
Liberal CVB

TREASURER
Ron Harding
Sherman County CVB

CHAIR
Pat McKee
Rolling Hills Refuge

ExecuTivE DIRECTOR
Jean Barbee

RE: Kansas Travel & Tourism Industry

Mr. Chairman and members of the committee, my name is Jean Barbee. | am the
Executive Director of the Travel Industry Association of Kansas (TIAK). Oh behalf of TIAK,
thank you for this opportunity to provide information to your committee.

About twenty years ago the Kansas Legislature made a policy decision regarding
Kansas tourism promotion. That policy decision was that tourism marketing and
promotion, for the most part, would be better accomplished at the local level. In 1975
KSA 12-1692 through KSA 12-1695 were adopted by the Legislature to authorize transient
guest tax collection in Wichita. In 1977, KSA 12-1696 through KSA 12-16,101 were
adopted to authorize ‘local option' transient guest tax collection. Any city or county in
Kansas may implement transient guest tax by ordinance.

Kansas is unique in this 'local option' approach. Many states have just a few cities
collecting transient guest tax, promoting conventions and tourism. But Kansas is unique
and is a diverse state in more ways than one and the system has worked well. Today,
more than $12 million is collected in transient guest tax in Kansas, 98% of which goes
back to local communities for convention and tourism promotion.

Comparing the Kansas Division of Travel and Tourism with other state travel offices is
often like comparing apples and oranges. Most other states do not have the
widespread local promotional funding and system that Kansas has. The Kansas Division
of Travel and Tourism is just one small piece of the marketing and promotional pie in this
state. Later you will hear from the Lindsborg Chamber of Commerce. The Wichita and
Overland Park CVBs made presentations in the House.

The members of TIAK are primarily these entities, the local convention and visitors
bureau staff people, and other organizations who are in the business of marketing and
promoting convention and tourism in Kansas. You have heard from the Division of
Travel & Tourism which is a TIAK member. There are other TIAK members we think you
should hear from. Specifically, we would suggest that you schedule presentations from
the Kansas Sampler Foundation, the Department of Wildlife and Parks, and the State
Historical Society. '

As good a job as we are doing both at the state and local level of marketing and
promoting Kansas, we are limited in what we have to market. No one has to remind us
we do not have mountains and oceans.
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We do have a rich cultural heritage and history. Our historical sites such as Fort Hays,
the Pawnee Indian Village in Republic, the Mine Creek Battlefield, and the Kaw Mission
in Council Grove and our state parks and wildlife areas are our best ‘natural’
attractions in Kansas.

The long-range plan developed by the Society is for restoration of state owned
property. We believe the state could find no better investment for economic
development funds than to fully support the plan of the historical society. Some would
say we should even speed up the process and fund those projects immediately.
Certainly, the way those sites are spread across the state, nearly every community will
benefit once the projects are complete.

With me today is Jan Peters, Director of the Lenexa Convention and Visitors Bureau,
formerly Director of the Hutchinson Convention & Visitors Bureau and the current
President of TIAK. Jan is indicative of the professional experience we have in local
marketing and promotion in this state. The executive committee of TIAK has put
together a great presentation for you to show you a little more about who TIAK is, an
overview of local promotion, and what our other recommendations are for you.
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JWuar is TIAK? KansAs TRAVEL INDUSTRY

The Travel Industry Association
of Kansas (TIAK) is a private,
non-profit organization dedicated to
the promotion and development of
travel and tourism in Kansas.
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The primary mission of TIAK is to
speak with a unified voice for the
travel industry in Kansas,
influencing, educating and
supporting all components of the Coope
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MEMBER BENEFITS:

Educational Opportunities

¢ Certificate Education Program
sharpens skills needed to work in
the travel industry.

* Educational Events:
¢ Annual Conference on Tourism
* Semi-quarterly seminars

Legislative Resources & Services

* Solid governmental relations
services are provided through
experienced and respected
professional lobbyists.

* The weekly Legislative Bulletin
focuses on issues of special concern
to you during the legislative session.

e The annual Legislative Reception
provides a unique opportunity for
you to talk with Legislators.

State Travel Office Liaison

+ Representation on the state Travel
and Tourism Commission is assured.

+ Input on state travel promotion
efforts can be offered on your behalf.

Travel Industry Networking

s Peer contacts provide opportunity
for cooperative efforts.

+ Diverse membership provides
marketing opportunities.

Public Relations Services

* National Tourism Week promotion
and year-round media relations
efforts effectively communicate
the true impact of the travel and
tourism industry.

b o )
MEMBERSHIP:

Active Membership

¢ Active Membership may be held by
any organization which promotes
Kansas as a travel destination.
These can be attractions, hotels,
motels, restaurants, chambers of
commerce, convention and visitors
bureaus, regional promotional
organizations and others. There is a
graduated fee schedule for each type
of Active Membership. Each Active
Member designates one delegate.

Associate Membership

+ Associate Members are additional
delegates from Active Members.
This allows staff to become
actively involved in the association.

Sustaining Membership

+ Sustaining Membership provides for
up to five additional delegates
(Associate Members). Sustaining
Members receive additional bonuses
to Active Membership such as free
advertising in the TIAK Update
and special discounts for seminar
participation by staff members.

How Do I Join?

+ Return a membership application to
TIAK, or call: 913/233-9465.

TIAK.

An organization created
to unify the travel

and tourism industry

in Kansas, so your
business will grow

and prosper:

Travel
Industry
Association of
Kansas

700 S.W. Jackson, Ste. 702
Topeka, KS 66603-3758

Phone 913/233-9465 + Fax 913/357-6629




Committee Meetings

Tuesday evening is reserved for committee
meetings. A meeting room will be provided
in the Downtown Ramada in Topeka. The
Chair of each committee will contact you
directly about the specific time and place of
your meeting.

The 1997 committees which will meet are:

Chair(s)

Conference — Tracy Hill

Education — Judy Billings and Pat McKee
Hospitality Training — Dorene Anderson
and Tracy Hill

Membership— Becky Blake

Motorcoach Task Force — Jan Hiebert
Promotion — Sonya Woertz-Butler
Technology — Ron Harding

-1

Accommodations

Downtown Ramada
420 SE 6th
Topeka, Kansas
(913) 234-5400

$59 - Main Building (single or double)
$69 - Town Building (single or double)

Be sure to mention TIAK when you phone for
reservations in order to receive the above
rates. When making reservations over the
phone, it is always a good idea to request a
written confirmation.

700 S.W. Jackson, Ste. 702
Topeka, KS 66603-3758
Phone: (913) 233-9465 - FAX: (913) 357-6629
barbee@smartnet.net

Travel

N Industry
Association of
Kansas

Legislative
Awareness
Conference

includes TIAK Seminars
&
Committee Meetings

Downtown Ramada, Topeka
January 21-22, 1997




" “Yout the Sessions...

The topic for the educational session on Tuesday,
Jan. 21, will be “New Postal Regulations for
Non-profits.” You’ll learn how to save big money
on your direct mail. This session, a comprehen-
sive, how-to-do-it right program, is presented by
the people who know it best — the U.S. Postal
Service.

The topic on Wednesday, Jan. 22, will be
“Legislative Issues.” The TIAK Legislative
Agenda will be discussed. Special invited
luncheon guests will be members of the Kansas
House Tourism Committee, chaired by Represen-
tative Barbara Allen.

In addition to the House Tourism Committee, we
would like to get as many legislators as possible to
attend the lunch. You can sponsor your home-
town legislators for just $25 each. A list of
legislators and their home addresses and phone
numbers are included with this brochure. Pick
up the phone, or write a note today.

:Dlln

drive home Wednesday afternoon.)
i D@Jtﬂw

Schedule of Events

Tuesday

1:30 p-m Trolley from Downtown Ramada
to U.S. Post Office

2:00-4:00 New Postal Regulations for
Non-profits Session

4:15 Trolley back to Ramada

6:00 Committee Meetings

Wednesday

10:00 a.m.  Legislative Issues Session
TIAK’s Legislative Agenda

Noon Lunch

§4} Afternoon Visit with local legislators at the capitol

(Events have been scheduled so you
can drive in Tuesday morning and

E a4k QTQ' -
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Registration Form L

Name:

Organization:

Address:

City, State, Zip:

Phone:

Member Non-member

Postal Seminar: $30 or $45 = $

Legislative Issues

Seminar: $35 or 350 = 3
(includes lunch)
Sponsor Legislator @ $25 ea. = §

OBillme or 0O Total Enclosed: $

Sponsored Legislator(s):

Are there any special accommodations which would
enable you to more fully participate in the seminar? If
so, what are they? '

Please limit one name per registration form.
(Feel free to copy this form for multiple registrations.)

Please return by 1/10/97 to:

Travel

Industry

Association of
TIARK Kansas

700 S.W. Jackson; Ste 702

Topeka, KS 66603-3758



Learn to see

Kansans are '](ansas
discovering with new eyes!
what a The
Travel Industry
special state this is! Association
of Kansas

Help get the presents
word out -- There's No Place Like Home:
[ (.
make sure your { =
| - 2
I { B
fibrary has a | 5 L,
r fas @ copy TIAK I =
C | W
Q)( this : =
Travel Industry Association of Kansas = ==
) . 700 S.W. Jackson, Suite 702 —

important video. Topeka, KS 66603-3758

Jean Barbee, Executive Director The Discovery of Rural Tourism

And How It Helps Preserve
Small Towns In Kansas

Phone: (913) 233-9465
FAX: (913) 357-6629

A new video
Length: 29 minutes
with workbook




This entertaining video should be
seen By every Kansas - student and
Tocal citizen alike.

It reminds us of the diversity of the
state, and teaches us to appreciate
Kansas even more.

You'll travel all regions of the state,
seeing...

# Remnants of the ocean floor in
Northwest Kansas...

7 How residents of a "living ghost
town" in Southeast Kansas
entertain thousands of people
each year...

% History living on through our
forts, western towns, and
Victorian architecture...

and so much more. The video and its
companion workbook teach you how to
look at Kansas with new eyes, as if you
were a visitor yourself!

You'll meet some delightful Kansas
characters and learn to explore your
community’s:

HISTORY

CUISINE

ETHNIC HERITAGE
EVENTS
ARCHITECTURE
SHOPPING

ART

SCENIC ATTRACTIONS
HOSPITALITY
UNUSUAL ATTRACTIONS
AND MUSEUMS

PRRRRRRRRR

On its own, the video is a delightful and
informative program.

Used with the workbook, it provides an
excellent classroom session or basis for
a community planning session.

While the spotlight of the video is on
small towns in Kansas, the principles in
it apply to every size community.

And when we really appreciate our
hometown, we can make it even better.

Order Form —_

Name

Organization

Address

City. State Zip

Phone

(#) _____ videos @ $35.00

(#) videos @ $25.00
(for TIAK members only)

(#) additional workbooks
@ $5.00
+ $4.00 shipping and

handling

4+ 6.15% sales tax on total,
including S& H

$ TOTAL ENCLOSED

Matl to:

TIAK Rural Tourism Video

700 S.W. Jackson, Suite 702
Topeka, KS 66603-3758
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Larned Tourism Committee : Ruth Olson Peters

- AAA Home & Away Magazine i Bob Knudson ;| lawrenceCVB i Judy Billings
CAAAKANSAS | : Lawrence CVB Chris Beurman
AAA Kansas

Abilene CVB

. Andover CVB

Arkansas City CVB

: Denise Koehn
Dorene Anderson

. Linn County Economic Development
. Manhattan CVB

Boot Hill Museum, Inc.
.. .Cloud County

~ Cloud County Community College

. Miami County Economic Development
Mount Conference Center

. Natural History Museum
The New Theatre Restaurant

Olathe CVB
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J
Fred Burgess
Lisa Smith

Finney County CT8~
' First Generation Video

Mary Lynn Stevenson
i Murray McGee

Geary County CVB i Mayumi Ameku i Radisson Hotel = ,
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Sherman County CVB
. Simecka and Associates
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_Heritage House . . .
High Plains Museum Linda Holton

LHillsboro CVB. e Tracylsaac ..
Holiday Inn - Olathe ) i Stephanie Selby H

» /Motel Assn of Greater KC i Mary Jacobi

: Olivia Hecker

Margaret Nelson
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; Sunflower Travel Corporation
. Sunset Zoo

i Nancy Schmidt
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. Kansas Expocentre
. Kansas 1-70 Association
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Dr. Patricia Altwegg
Cloud County Community
College

2221 Campus Dr
Concordia, KS 66901-3305
phone: 800-729-3101
fax: 913-243-1459

Mayumi Ameku

Geary County CVB

425 N Washington St
Junction City, KS 66441-2971
phone: 913-238-2883

fax: 913-238-2313
aspqS6a@prodigy.com

Dorene Anderson
Lindsborg Chamber of
Commerce

PO Box 191

Lindsborg, KS 67456-0191
phone: 913-227-3706
fax: 913-227-4128

Pete Anderson
Maupintour, Inc.

PO Box 807

Lawrence, KS 66044-0807
phone: 913-843-1211
fax: 913-843-8351

Gene Anderson

KS Department of
Transportation

915 SW Harrison St
Topeka, KS 66612-1505
phone: 913-296-2553
fax: 913-296-3833

Dennis Arnold

Linn County Economic
Development

PO Box 25

Mound City, KS 66056-0025
phone: 913-795-2274

fax: 913-795-2016

Arnold Arrowood

Arkansas City CVB

PO Box 795

Arkansas City, KS 67005-0795
phone: 316-442-0230

fax: 316-441-0048

Paul Bahnmaier

Lecompton Historical Society
Inc.

393 N 1900th Rd
Lecompton, KS 66050-4119
phone:

fax:

Shelli Baker

Wichita Greyhound Park

1500 E 77th St N

Valley Center, KS 67147-8833
phone: 316-755-4000

fax: 316-755-2405

TIAK MEMBERS

1996-97
Georgina Bates Becky Blake
City of Ellsworth Manhattan CVB
PO Box 163 PO Box 988

Ellsworth, KS 67439-0163
phone: 913-472-5566
fax: 913-472-4145

Betty Becker

Big Brutus Inc.

PO Box 25

West Mineral, KS 66782-0025
phone: 316-827-6177

fax: 316-827-6174

Elizabeth Befort

Emporia CVB

P O Box 703

Emporia, KS 66801-2912
phone: 316-342-1803
fax: 316-342-3223

Wayne Bennett

Topeka Convention Bureau
1275 SW Topeka Blvd
Topeka, KS 66612-1852

phone: 913-234-1030
fax: 913-234-8282
Cheryl Betts

Independence CVB

322 N Pennsylvania Ave
Independence, KS 67301-3326
phone: 316-331-1890

fax: 316-331-1899

Cheryl Betts

Southeast Kansas Tourism
Region

322 N Pennsylvania Ave
Independence, KS 67301-3326
phone: 316-331-1890

fax: 316-331-1899

Chris Beurman

Lawrence CVB

734 Vermont St

Lawrence, KS 66044-0586
phone: 913-865-4490
fax: 913-865-4400

Judy Billings

Lawrence CVB

734 Vermont St

Lawrence, KS 66044-0586
phone: 913-865-4494

fax: 913-865-4400
infol@pvisitors.lawrence . ks.us

Judy Bittle

South Central Kansas Tourism
Region

PO Box 509

El Dorado, KS§ 67042-0509
phone: 316-321-3150

fax:

Manhattan, KS 66505-0988
phone: 913-776-8829
fax: 913-776-0679
chamber@manhattan.or

Cathy Bond

The Bond Group/Vista USA
120 Oak Terrace Dr
Wimberley, TX 78676-5434

phore:  800-217-2663
fax: 800-435-7103
Joe Boyd

Wichita CVB

100 S Main St Ste 100
Wichita, KS 67202-3734
phone: 316-265-2800
fax: 316-265-0162

Terri Bratcher

The Big Well

315 § Sycamore St
Greensburg, KS 67054-1758

phone: 316-723-2261
fax:
Bob Brown

Rolling Hills Ranch

625 N Hedville Rd
Salina, KS 67401-9764
phone: 913-827-9488
fax: 913-827-3738

Robert Burgess

Kansas Qil Museum

383 W Central Ave

El Dorado, KS 67042-2108
phone: 316-321-9333
fax:

Fred Burgess

Prairie Oak Farms

RR 1 Box 70

Lewis, KS 67552-9527
phone: 316-995-4005
fax:

Dick Carter, Jr.

Kansas Dept. of Wildlife & Parks
900 SW Jackson St Rm 502
Topeka, KS 66612-1220
phone: 913-296-2281

fax: 913-296-6953
dcarter@kspress.com

Judy Casey

McPherson CVB

306 N Main St

McPherson, KS 67460-4308
phone: 316-241-3340

fax: 316-241-8708

Bill Cave

Cloud County Convention &
Tourism

PO BOX 84

Concordia, KS 66901-0084
phone: 913-243-4200
fax:

Peg Chronister

Museum of Independent
Telephony

412 S Campbell St
Abilene, KS 67410-2905

phone: 913-263-2681
fax:
Cris Collier

Great Bend CVB

1307 Williams St

Great Bend, KS 67530-4447
phone: 316-792-2402

fax: 316-792-2404
cris.collier@greatbend.com

Jane Conley

Merriam Chamber of
Commerce

6505 Frontage Rd
Merriam, KS 66202-3646

phone: 913-236-6471
fax: 913-236-6424
Jerry Cook

Overland Park CVB

10975 Benson St STE 360
Overland Park, KS 66210-2120
phone: 913-491-0123

fax: 913-491-0015

Nancy Dye

Dalton Gang Hideout

PO Box 515

Meade, KS 67864-0315
phone: 316-873-2731
fax: 316-873-2603

Shirley Fair
Rice County Economic
Development

701 E Main St

Lyons, KS 67554-2122
phone: 5

fax: 316-

Karen Fallis

Salina Bicentennial Cender
PO Box 1727

Salina, KS 674021727
phone: 913-826 7200
fax: 913-826-7207

Amy Feldman-Bawarshi
Tanger Outlet Center

1035 N 3rd St

Lawrence, KS 66044-1429
phone: 913-842-6290
fax: 913-842-6318
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Angie Fenstermacher
Sunset Zoo

2333 Oak Dr

Manhattan, KS 66502-3824
phone: 913-587-2737
fax: 913-587-2730
morphol@ksuvm.ksu.edu

Steve Fredrickson

Thorman-Wright Corporation
. 2950 SW Topeka Blvd

Topeka, KS 66611-2121

phone: 913-267-1681

fax: 913-267-1681

Bob Gottschalk

Kansas State Fair

2000 N Poplar St
Hutchinson, KS 67502-5598
phone: 316-669-3600

fax: 316-669-3640

Rebecca Gould

Kansas State University

103 Justin Hall

Manbhattan, KS 66506-1404
phone:  913-532-2207
fax: 913-532-5522

Tiffany Green

Salina Area Chamber of
Commerce

120 W Ash St

Salina, KS 67401-2344

phone: 913-827-9301
fax: 913-827-9758
Phil Griffin

Best Western Hallmark Inn Exec

Ctr
7000 W 108th St SUITE 205

Overland Park, KS 66211-1163

phone: 913-381-2696
fax: 913-381-1901

Phil Griffin

Prom Management Services, Inc.

7000 W 108th St STE 205

Qverland Park, KS 66211-1163

phone: 913-381-2696
fax: 913-381-1901

Michael Guernsey
Heritage House

3535 SW 6th Ave
Topeka, KS 66606-2804
phone: 913-233-3800
fax: 913-233-9793

Connie Hachenberg
Leavenworth/Lansing CVB
518 Shawnee St

Leavenworth, KS 66048-1957
phone: 913-682-4113

fax: 913-682-8170

‘'TIAK MEMBERS

James Hanni

AAA Kansas

3545 SW 6th Ave
Topeka, KS 66606-1985
phone: 913-233-0222
fax: 913-233-6442

Barbara Hansen

Sunflower Travel Corporation
1223 N Rock Rd

Wichita, KS 67206-1269
phone: 316-634-1700

fax: 316-634-1717

Ron Harding

Sherman County CVB

PO Box 628

Goodland, KS 67735-0628
phone: 913-899-3515
fax: 913-899-3061

Mary Allison Haynie
Oregon Trail Adventure
Company, Inc

1895 E 56th Rd

Lecompton, KS 66050-4074
phone: 913-887-6660
fax: 913-887-6046

Olivia Hecker

Hutchinson CVB

PO Box 519

Hutchinson, KS 67504-0519

phone: 316-662-3391
fax: 316-662-2168
Joe Hedrick

Hedrick Exotic Animal Farm
7910 N Roy L Smith Rd
Nickerson, KS 67561-9049
phone: 316-422-3296
fax: 316-422-3766

George Henrichs

BW Silver Spur Lodge

1510 W Wyatt Earp Blvd
Dodge City, KS 67801-3351
phone: 316-227-2123
fax: 316-227-2030

Jan Hiebert

AAA Kansas

7130 Maple St Ste 200
Wichita, KS 67209-2101
phone: 316-942-1131
fax: 316-942-7172

Jimmie Higby

Lawrence TraveLodge

801 Jowa St

Lawrence, KS 66044-1794
phone: 913-842-5100
fax: 913-842-9623

1996-97

Tracy Hill

Finney County CTB

1511 E Fulton Ter

Garden City, KS 67846-6165
phone: 316-276-3264

fax: 316-276-3290
ctb@gcnet.com

Tracy Hill

Wild West Country, Inc.

1511 E Fulton Ter

Garden City, KS 67846-6165

phone: 316-276-3264
fax: 316-276-3290
Jeff Hiller

NCAA Hall of Champions
6201 College Blvd

Overland Park, KS 66211-2422

phone: 913-339-0000
fax: 913-339-0007

Linda Holton

High Plains Museum

1717 Cherry St

Goodland, KS 67735-3251
phone: 913-899-4595
fax:

Heather Hood

Coffeyville CVB

PO Box 457

Coffeyville, KS 67337-0457
phone: 316-251-1194
fax: 316-251-5448
cevb@terranet.net

Lynn Huncovsky
Kansas Kountry Inn
3538 US 40

Qakley, KS 67748-6001
phone: 913-672-3131
fax: 913-672-3134

Jayne Inlow

Hays CVB

1301 Pine St STEB

Hays, KS 67601-3572
phone: 913-628-8202
fax: 913-628-1471

Tracy Isaac

Hillsboro CVB

109 S Main St

Hillsboro, KS 67063-1525

phone: 316-947-3506
fax: 316-947-3779
Kathy Jackson

Kansas Expocentre

1 Expocentre Dr
Topeka, KS 66612-1442
phone: 913-235-1986
fax: 913-235-2967

Mary Jacobi

Hotel/Motel Assn of Greater K
1228 Baltimore Ave Ste 718
Kansas City, MO 64105-1908

phone: 816-421-2072
fax: 816-421-6117
Wendy Johnson

KS Cosmosphere & Space Center
1100 N Plum St
Hutchinson, KS 67501-1499

phone: 316-662-2305
fax: 316-662-3693
Daryl Johnson

Kansas Campground Association
PO Box 175
Lindsborg, KS 67456-0175

phone: 913-227-2932
fax: 913-227-2445
Elizabeth Jones

Overland Park CVB

10975 Benson St STE 360
Overland Park, KS 66210-2120
phone: 913-491-0123
fax: 913-491-0013

Jana Jordan

Hays CVB

1301 Pine St STE B
Hays, KS 67601-3572
phone: 913-628-8202
fax: 913-628-1471

Senator Nick Jordan
7013 Albervan St
Shawnee, KS 66216-2333
phone: 913-631-1377
fax: 913-631-4510

Bob Keckeisen

Kansas Museums Association
6425 SW 6th Ave

Topeka, KS 66615-1099
phone: 913-272-8681

fax: 913-271-3358

Elizabeth Kennedy

Old Cowtown Museum
1871 Sim Park Dr
Wichita, KS 67203-3203
phone: 316-264-0671
fax: 316-264-2937
ekennedy@southwind.net

Charlotte Kindall
Norton CVB

PO Box 132

Norton, KS 67654-0132
phone: 913-877-5309
fax:
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Bob Knudson

AAA Home & Away Magazine
PO Box 3335

Omaha, NE 681032-0333
phone:  402-390-1000

fax: 402-390-0539

Denise Koehn

Liberal CVB

PO Box 2257

Liberal, KS 67905-2257
phone: 316-626-0170
fax: 316-624-3856
tanlwh@midusa.net

Leonard Krishtalka
Natural History Museum
University Of Kansas
Lawrence, KS 66045-1500

phone: 913-864-4540
fax: 913-864-3333
Norine Kruse

KDOCH, Tourism Division
700 SW Harrison $t STE 1300
Topeka, KS 66603-3712
phone: 913-296-7091

fax: 913-296-6988

Dolores Landry

Cloud County

PO Box 84

Concordia, KS 66901-
phone: 913-243-4200
fax:

Harriet Lange

KS Association of Broadcasters
1916 SW Sieben Ct

Topeka, KS 66611-1656
phone: 913-235-1307

fax: 913-233-3052

Deb Larimore

Olathe CVB

100 E Santa Fe St Ste 102
Olathe, KS 66061-3467
phone: 913-764-1030
fax: 913-782-4636

Stan Lawson

Atchison Tourism Bureau
200 S 10th St

Atchison, KS 66002-2772

phone: 913-367-2427
fax: 913-367-2485
John Lay

George Lay Signs, Inc.
1016 N Waco St

Wichita, KS 67203-3999
phone: 316-262-0433
fax: 316-262-3306

TIAK MEMBERS
1996-97

David Longhurst

Lawrence Riverfront Factory
Quitlets

I Riverfront Plz

Lawrence, KS 66044-4730

phone:  913-842-3511
fax: 913-842-2250
Kimberly Marney

Admark Group, Inc.

3630 SW Burlingame Rd
Topeka, KS 66611-2050
phone: 913-267-4712
fax: 913-267-3218

Marv McCown

El Dorado CVB

PO Box 509

El Dorado, KS 67042-0509
phone: 316-321-3150
fax: 316-321-5419

Murray McGee
Franklin County CVB
109 E 2nd St

Ottawa, KS 66067-2311
phone: 913-242-1411
fax: 913-242-4792

Duane McGregor

Topeka Convention Bureau
1275 SW Topeka Blvd
Topeka, KS 66612-1852

phone: 913-234-1030
fax: 913-234-8282
Pat McKee

Rolling Hills Refuge
625 N Hedville Rd
Salina, KS 67401-9764

phone: 913-827-9488
fax: 913-827-3738
Shirley McLoughlin

Boot Hill Museum, Inc.
500 W Wyatt Earp Blvd
Dodge City, KS 67801-4385

phone: 316-227-8188
fax: 316-227-7673
Julie McQuillan

Riverfront Community Center
123 N Esplanade St
Leavenworth, KS 66048-2028

phone: 913-651-2132
fax: 913-651-2160
Margie Miller

Radisson Hotel

8787 Reeder St

Qverland Park, KS 66214-1921
phone: 913-888-8440

fax: 913-888-3438

Sonya Moore

Andover CVB

323 N Andover Rd SUITE B
Andover, KS 67002-9780
phone: 316-733-0648
fax: 316-733-8808

Ellen Morgan

Assn of Comm Arts Agencies of KS
PO Box 1363

Salina, KS 67402-1363

phone: 913-825-2700

fax: 913-823-1992

Margaret Nelson

Joyland Amusement Co., Inc.
2801 S Hillside St

Wichita, KS 67216-2599
phone: 316-684-0179
fax: 316-684-1478

Susan NeuPoth Cadoret
Russell County CVB

610 N Main St

Russell, K§ 67665-1930
phone: 913-483-6960
fax: 913-483-4535

David Nichols
Southwestern Bell Telephone
220 SE 6th Ave Ste 505
Topeka, KS 66603-3507
phone: 913-276-8514
fax: 913-276-6516

Ruth Olson Peters

Larned Tourism Committee
RR 3

Larned, KS 67550-9803
phone: 316-285-2054
fax: 316-285-3571

Tom Palace

Kansas Oil Marketers
Association

PO Box 8479

Topeka, KS 66608-0479
phone: 913-233-9655
fax: 913-354-4374

Marci Penner

Kansas Sampler Foundation
978 Arapaho Rd

Inman, KS 67546-8001
phone: 316-585-2374
fax: 316-585-2217

Jan Peters

Lenexa CVB

11900 W 87th St Pkwy STE 115
Lenexa, KS 66215-4517
phone: 913-888-1414

fax: 913-888-3770

Michael Phipps

Wichita Airport Hilton
2098 Airport Rd

Wichita, KS 67209-1941
phone: 316-945-5272
fax: 316-945-7620

Jean Plummer

Tour Butler County, Inc.
323 1/2 N Main St

El Dorado, KS 67042-2021
phone: 316-321-3502
fax:

Donna Pottier

Great Mall of the Great Plains
1315 S Fountain Dr

Olathe, KS 66061-7204
phone: 913-829-6277

fax: 913-829-6748

Ramon Powers

Kansas State Historical Society
6425 SW 6th Ave

Topeka, KS 66615-1099
phone: 913-272-8681

fax: 913-272-8682

George Puckett

KS Restaurant & Hospitality Assn
359 § Hydraulic St

Wichita, KS 67211-1908
phone: 316-267-8383

fax: 316-267-8400

Susan Rathke

Emporia CVB

PO Box 703

Emporia, KS 66801-0703
phone: 316-342-1803
fax: 316-342-3223

Sylvia Rice

Kansas I-70 Association

PO Box 628

Goodland, KS 67735-0628
phone: 913-827-9301
fax:

Sylvia Rice

Salina Area Chamber of
Commerce

120 W Ash §t

Salina, KS 67401-2344
phone: 913-827-9301
fax: 913-827-9758

Kevin Robertson, CAE
Kansas Lodging Association
700 SW Jackson St STE 702
Topeka, KS 66603-3758
phone: 913/233-9344
fax: 913/357-6629
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Cathy Royston

Sumner County Eco
Development

207 S Washington Ave
Wellington, KS 67132-3037
phone: 316-326-7466
fax: 316-326-7467

Joyce Rupp

Phillips County CVB

270 State St

Phillipsburg, KS 67661-1928
phone: 800-543-2321

fax: 913-543-5262

Jo Ann Sammons

Dane G. Hansen Memorial
Museum

PO Box 187

Logan, KS 67646-0187
phone: 913-689-4846
fax: 913-689-4833

Ed Scheele

Greyhound Hall of Fame
407 S Buckeye Ave
Abilene, KS 67410-2925

phone:  913-263-3000
fax: 913-263-1704
Nancy Schmidt

Kansas City Kansas/WYCO CVB
727 Minnesota Ave

Kansas City, KS 66117-0517
phone: 913-321-5800

fax: 913-371-3732

Teresa Scott

The New Theatre Restaurant
9229 Foster St

Qverland Park, KS 66212-2273
phone: 913-649-0103

fax: 913-649-9743

Stephanie Selby
Holiday Inn - Olathe

101 W 151st St

Olathe, KS 66061-5348
phone:  913-829-4000
fax: 913-829-8165

Jeanette Siemens

Pratt Area Chamber of
Commerce

PO Box 469

Pratt, KS 67124-0469
phone: 316-672-5501
fax:

Betty Simecka

Simecka and Associates
300 SW 8th St., Ste. 311
Topeka, KS 66603-3912
phone: 913/232-0000
fax: 913/233-2206

TIAK MEMBERS
1996-97

Martha Slater

First Generation Video

1802 N Plum St

Hutchinson, KS 67502-5558

phone: 316-662-9262
fax: 316-662-7799
B.J. Smart

Washington County Eco Devo
214 C St
Washington, KS 66968-1928

phone: 913-325-2116
fax: 913-325-2830
Lisa Smith

Prairie People Tourism Assn
PO Box 353

Newton, KS 67114-0353
phone: 316-283-7555
fax: 316-283-8732

David Spurlock

Mount Conference Center
710 S 9th St

Atchison, KS 66002-2789
phone: 800-467-1164
fax: 913-367-4393

Mary Lynn Stevenson
Fort Scott Chamber of
Commerce

231 E Wall 8t

Fort Scott, KS 66701-1402
phone: 316-223-3566
fax: 316-223-3574

Jacci Stewart

Miami County Economic
Development”

PO Box 101

Paola, KS 66071-0101
phone: 913-294-4045
fax: 913-294-3430
MCEDC @ micoks.net

John Swihart

Combat Air Museum

PO Box 19142

Topeka, KS 66619-0142

phone: 913-862-3303
fax:
Kathie Terry

Northwest Kansas Travel
Council

317 N Pomeroy St # 248
Hill City, KS 67642-1719

phone: 913-674-2151
fax: 913-674-3496
Ralph Tevis

KS Restaurant & Hospitality Assn
821 SE 6th Ave

Topeka, KS 66607-1809
phone: 913-296-9823

fax:

Leilani Thomas

Colby CVB

PO Box 572

Colby, KS 67701-0572
phone: 913-462-7643
fax: 913-462-8357
colbycvb(@colby.ixks.com

Nancy Jo Trauer

Dodge City CVB

PO Box 1474

Dodge City, KS 67801-1474
phone: 316-225-8186
fax: 316-227-2957

Faye Trent

Edwards County Economic
Development

PO Box 161

Kinsley, KS 67547-0161
phone: 316-659-2711
fax:

Buella True

Sherman County CVB

PO Box 628

Goodland, KS 67735-0628
phone: 913-899-3515
fax: 913-899-3061

Senator Ben Vidricksen
300 SW 10th Ave STE 143N
Topeka, KS 66612-1504
phone: 913-296-7390
fax:

Lora Walker

Lenexa CVB

11900 W 87th Street Pkwy Ste
115

Lenexa, KS 66215-4517
phone: 913-888-1414

fax: 913-888-3770

Janice Walker

Northeast Kansas Tourism
Region

PO Box 325

Elwood, KS 66024-0325
phone: 913-365-2604

fax: 913-365-0203

Janice Walker

Doniphan County Eco
Devo/Chamber

PO Box 325

Elwood, KS 66024-0325
phone: 913-365-2604
fax: 913-365-0203

Ann Dee Ward

Crawford County CVB
117 W 4th St

Pittsburg, KS 66762-4801
phone: 316-231-1212
fax: 316-231-3178

Marciea Weaver
Abilene CVB

PO Box 146

Abilene, KS 67410-0146
phone: 913-263-2231
fax: 913-263-4125

Jacque Wedel

Newton Convention & Tourism
Bureau

500 N Main St STE 101
Newton, KS 67114-2211

phone: 316-283-7553
fax: 316-283-8732
Jan White

Council Grove CVB

200 W Main St

Courncil Grove, KS 66846-1705
phone: 316-767-5882

fax: 316-767-5553
cgevb@smartnet.net

Sonya Woertz-Butler
Tanger Outlet Center

1035 N 3rd St STE 150
Lawrence, KS 66044-1491
phone: 913-842-6290
fax: 913-842-6318

Margo Yates

Marion Chamber of Commerce
201 N 3rd St

Marion, KS 66861-1613
phone: 316-382-3425

fax: 316-382-3993

B. Dennis Zimmerman
Grant County Chamber of
Commerce

115 W Grant Ave

Ulysses, KS 67880-2517
phone: 316-356-4700
fax: 316-356-4840

Barbara Zurhellen
Tallgrass Prairie National
Preserve

RR 1 Box 14

Strong City, KS 66869-9705
phone: 316-273-8494

fax: 316-273-8247
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Stimulates
The
Kansas
Economy

Tourism = Economic Development

n New City, County &
State Tax Revenues

o Create & Sustain
Service Industry Jobs

m Create & Sustain
Business Development

® Educational &
Cultural Opportunities

& Builds a Positive
Image for Kansas,

Identifying the Kansas
“Tourism Industry”

How does
it all fit
together?

SENATE TRANSPORTATION
DATE: S/€¢/77
ATTACHMENT: 9
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Kansas Travel & Tourism Industry

Tourism Is A Statewide Industry

- @ 57 cities and 23 counties in Kansas
currently levy a Transient Guest Tax
(TGT) on overnight guests, resulting in
over $12 million in local revenues. By
statute, these funds are to be used for
convention and tourism promotion,

Tourism Marketing Partnerships

a TIAK # Kansas Sampier Fndtn.
@ KS Travel & Tourism & MAMA Alliance

& 6 Tourism Regions @ Chisholm Trail Assoc.
a 1-70 Assoc. of KS @ Santa Fe Trail Anniv.
m Flint Hills Adventures ® Oregon Trail Anniv.

& Prairie Park Country @ KAW Valley Heritage
B Prairie People # NTA Coalition

#@ America’s Heartland @ Golden Triangle




& Out-of-state visitors
# Intermational visitors

& Motorcoach tours

& Convention groups

B Leisure travelers

@ Business travelers

@ Kansas week-end travelers

Marketing Efforts Include:

m Familiariazation tours,

£ m Target mailings & direct sales.
® Broadcast media campaigns,
= Public relations campaigns.

! m Travel & trade shows.

W Intemet marketing.

@ Outdoor advertising campaigns.

* m Print media advertsing (newspapers, magazines),
m Brochure printing & distribution.

: Return On Investment...

Dollars
Invested In
Tourism
Promotion
Impact
State & Local
Economies




' Economic Impact Formula

The International Formula

Association of

CVB' leul A. Annual TGT Collection divided
'B’s calculates 3. TGT %rate levied by eaty X100

€conomic 1mpac( C. Equal gross annual hotel sales

using “lodging” as
Gross Anmual Hotel Sales (40%)

representative Of - Mon-lodging Revenue (60%)
40% of the total Total Visitor Industry Income

visitor dollar.

1996 Kansas Overnight
Travel & Tourism Revenue

1996 Transient Guest Tax Revenues

$700,000,000
$600,000,000 { Fawmiyi
$500,000,000 { !
$400,000,000 lacuy s
$300,000,000 i
$200,000,000 | 2 Total
$100,000,000 | g

§0 o £4

TGT Otrect Non.  Qvernigl
Callected Leodging Lodglng Travel
Income incame Income

| Total TGT Collected S 12,237.863
Total Overnight Traveler income  $714.166,023

Direct Overnight Impact

196 TGT Overnight Visitor
[mpact
Abilene S 90,770 $ 4,538,450
Liberal $ 176,488 $11,255612
Hutchinson 5 186,942 $11,922,321
$
$

Manhattan 395,188 $20,162.653
Hays 237,529 $20,198,044
i KANSAS 512,237,863  5714,166,023




Kansas Tourism Development:
. A Public/Private Partnership

@ Travel Industry
Association of Kansas

m Kansas Division of
Travel & Tounism

@ Kansas Tourism
Commission

The Role Of The
Kansas Tourism Commission

Citizens appointed by the
Governor to serve in an
advisory capacity to the
Kansas Division of Travel
& Tourism.

The Role Of The Kansas

Division Travel & Tourism

Develop partnership opportunities in domestic marketing
for the Kansas travel industry .

Develop and implement a strong image-building campaign
for Kansas, through paid media and public relations.

Publish and supply a comprehensive Kansas Travel Guide
and brochures for statewide or multi-state special events,

Maintain Kansas Visitor [nformation Centers.
Suppon development of Kansas attractions.

Develop and conduct international marketing campaigns or
coordinate international marketing coalitions.

Develop a central inquiry fulfillment service.
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In Kansas
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' TIAK Mission Statement

TIAK’s

& The purpose of the Travel Industry
Association of Kansas is to speak with
a unified voice for the travel industry
in the State of Kansas; influencing,
educating and supporting all
components of the travel industry.

The Role of TIAK In

® Convention & Visitors TIAK Maintains A Broad-based
Bureaus Membership;

u Chambers of Commerce With Representation From:
# 8 Lodging Industry _ )
% m Ol Marketer Industry ® Public & Private Sectors -
3 dus w Small & Large Cormmunities
® Restaurant Industry ® Six Geographic Regions
i @ Muscums & Aftractions | New & Established Entities
% @ State Agencies
i ® Retail Establishments A s
¥ ® Special Events Zaur Poch,
% & Travel Agencies

Kansas Tourism Development

& for tourism industry professionals.
i m Monitor and support public policy

Office and Tourism Commission.

opportunities for TIAK members.

m Provide networking and educational opportunities

which will

strengthen the Kansas tourism industry.

# Host the annual Kansas Conference on Tourism,
£ Lodging & Hospitality (October 13-15, 1997).
® Serve as an industry liaison to the State Tourism

& Deveiop high protfile cooperative marketing

27



TIAK Funding Sources

& Annual Membership Dues
@ Professional Development Seminars

@ Annual Tourism & Lodging
Conference

& Cooperative Marketing Consortiums
& Grants For Special Projects

TIAK Legislative Priorities

a Support public policy which will:
- Insure adequate public access to natural resources

which provide recreational opportunities,

Sustain historical preservation,

~ Create an environment conducive to tourism business.

- Provide for the promotion and marketing of tourism
activities, attractions, events & businesses.

~ Assure adequate servicing of the tourist,

- Encourage efficiency in state govermment through
partnerships.

1997 TIAK Legislative Agenda

@ [nsure adequate public access to natural resources
which provide recreational opportunities:
- Transfer Prairie Spirit Rail Trail into the state parks system.
- Expand the non-resident deer permit process, allowing non-
residents to apply each year.
- Allow students and military to purchase big-game as weil as
runnng and fishing licenses, as residents.




1997 TIAK Legislative Agenda

i @ Support public policy which sustains historical

preservation
- Support funding of $431,200 for capitol improvements at Kaw

- Support Histonicat Society's request for a $25,000 emergency
repair budget.

- Support the Historical Society’s request for $100,000 cyclical
mamntenance budget.

Mission, Ft Hays Block & Guard House & | st Territonal Capital.

1997 TIAK Legislative Agenda

m Create an environment conducive to tourism.
- Support elimination of property tax lids on local government.
- Support develop of a new prehensive highway plan.
~ Support development of a strategic plan for air accessibility.
- Support KLA's position on Jegisiation dealing with Innkeeper
rights and tent use of building:

1997 TIAK Legislative A

genda

8 Provide for promotion and marketing of tourism
activities, attractions, events and businesses.

- Support the budget request of the Kansas Division of Travel and
Tourism, Department of Commerce and Housing; including a
$100,000 increase for Attraction Development Grant Funds.

~ Support additional funding of $50,000 for the Kansas State
Historical Society for promotion of historic sites and attractions;
10 indude media advertising, biliboard advertising & brochures.




B Assure adequate servicing of tourist

- Support an ititiative to build a new visitor information center at
Goodland, Kansas,

egislative Agenda

& Encourage efficiency in state government through
partnership development.

~ Support funding to conduct a comperchensive study of
the Kansas Tourism Industry, which would result in a
long-range strategic marketing & development plan.
Encourage use of public and private resources to
support implementation and use of this study.

~ Support additional finding of $38,784 for the Kansas State
Historical Society for a Heritage Assistance Program, providing
the Society’s expertise in heritage preservation, interpretation, etc.
to communities for the purpose of community planning and
development of historic sites, attractions or events.

ERA Market Research Study

In 1991, the State office contracted
with ERA (Economics Research
Associates) to conduct a study of the
Kansas Tourism Industry. The
findings and recommendations of this
study stated that:




- Kansas' tourism system is comprised of a network
of individuals, organizations and agencies who are
increasingly active in tourism development.

- The presence of a unified community of interests
within the state’s travel industry could be stronger.

- Unity of purpose needs to be generated through a
combination of new or expanded organizational
structures, funding mechanisms, innovative
programs and tourism facilities.

ERA Recommendations (cont'd.)

- Industry “improvements” must be accompanied by
a more positive perception of the Kansas travel
industry.

= Stronger leadership must be developed within the
Kansas tourism industry, to stimulate and
encourage unity of purpose, leadership roles and
coordination of etfort.

A Long-range Strategic Plan For The
stry Would:

-+ Identify roles of existing
tourism entities.

-+ Identify industry
strengths and
weaknesses.

-+ Allow for more
cffective planning &
marketing

- Strengthen the public
/private tourism
partnership in Kansas.




@ is the #1 industry in the world.
m is the 2nd largest employer in the U.S.

®mmeans $56 billion in U.S. tax revenues.
mmeans 6.2 million direct jobs.

Tourism
will be the #1 industry
in the
United States

Our Future Depends On
The Partnerships
Established Today

A1
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Jayhawk Tower

Travel 700 S.W. Jackson St., Suite 702
Industry

it 4 a Topeka, Kansas 66603-3758
As ti f . )
Kansas 913/233-9465 FAX 913/357-6629

PRESIDENT
Jan Peters
Lenexa CVB

1997 Legislative Agenda

1St VICE-PRESIDENT
Becky Blak Rk : , . :
Manhattn ovs  The legislative goals of TIAK are to support public policy which will:

28D Vic-Presipnr e Insure adequate public access to natural resources which
Jan Hiebert o o 0oy
AAA Kansas provide recreational opportunities
SecreraRy e Sustain historical preservation
Deni-se Koehn
i e Create an environment conducive to tourism business
TREASURER e Provide for the promotion and marketing of tourism
Ron Harding s 5 :
Sherman County CVB activities, attractions, events and businesses
Ciam e Assure the adequate servicing of the tourist
Pat McKee

L o Encourage efficiency in state government through

ExtcuTIVE DIRECTOR partnerShipS

Jean Barbee

As issues arise throughout the legislative session, they will be addressed based on how
each issue fits within the overall legislative goals of TIAK. To date, the following issues
have been identified as those which fit the TIAK legislative profile.

Public access to natural resources which provide recreational opportunities
These legislative initiatives of the Division of Wildlife & Parks will be supported:
1. Transfer the Prairie Spirit Rail Trail into the state parks system.

2. Expansion of the non-resident deer permit process, allowing non-residents to apply
each year.

3. Allowing students and military to purchase big-game as well as hunting and fishing
licences as a resident..

4. Monitor discussion of a "broad tax" to fund federal parks.
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TIAK 2. 1997
Legislative Agenda

Sustain historical preservation

These legislative initiatives of the Kansas Historical Society will be supported:

1.

Funding in the amount of $431,200 for capitol improvements at three historical sites:
e Kaw Mission Educational Center in Council Grove
* Block and Guard House rehabilitation at Ft. Hays

e Bringing the 1st Territorial Capitol in Ft. Riley up to ADA standards
and adding rest rooms to an existing building.

Support the request of the Historical Society for a $25,000 emergency repair budget.

Support the request of the Historical Society for a $100,000 cyclical maintenance
budget.

- Create an environment conducive to tourism business

1.

N o e LN

Monitor legislation that would eliminate property taxes and replace them with an
increase in sales taxes.

Monitor legislation regarding spending lids on local governments.

Support elimination of property tax lids on local government.

Monitor legislation regarding appraisal/valuation of commercial property.
Support development of a new comprehensive highway plan

Monitor gaming legislation

Support development of strategic plan for air accessibility

Provide for the promotion and marketing of tourism activities, attractions, events
and businesses

1.

Support additional funding of $50,000 for the Kansas Historical Society for promotion
of historic sites and atfractions. This would include media advertising, billboard
advertising and printed brochures.

Support the budget request of the Division of Travel & Tourism, Department of
Commerce and Housing.



TIAK 3.

1997
Legislative Agenda

Assure the adequate servicing of the tourist
1. Support an initiative to build a new visitor information center at Goodland
Encourage efficiency in state government through partnerships

1. Support additional funding of $38,784 for the Kansas Historical Society for a Heritage
Assistance Program. The program would provide the Society's expertise in heritage
preservation, interpetation, etc. to communities for the purpose of community
planning and development of historic sites, attractions or events.
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COMMENTS PREPARED
FOR THE

SENATE TRANSPORTATION AND TOURISM COMMITTEE

FEBRUARY 6, 1997

by

Dorene Anderson, Executive Director
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TOURISM IN LINDSBORG

The roots of the tourism industry in Lindsborg take us back to the beginning,
back to the arrival of the Swedish immigrants in the late 1860’s. These settlers were
determined to pursue more than mere survival on the prairie. They brought deep
religious convictions, traditions of learning, and an appreciation of beauty which have
all played prominent roles in shaping the character of the community.

The distinctive nature of Lindsborg today flows around the community’s
Swedish heritage and the legacy in the fine arts. It is a unique community of 3200
offering a special blend of history and culture.

Primary attractions include the Old Mill Museum, a complex of twelve buildings
telling the story of early life on the prairie. Cornerstones are the restored Smoky
Valley Roller Mills and the Swedish pavilion from the 1904 World’s Fair. Both are on
the National Register of Historic Places. Other points of historic interest: Bethany
Lutheran Church, Hoglund dugout, REO Antique Auto Museum and the Stenfors
mansion.

The crown jewel of Lindsborg’s cultural attractions is the Sandzen Art Gallery.
Here work of the internationally recognized painter and print maker Birger Sandzen is
regularly on display. Special monthly exhibits feature the work of other artists from
the region. The Raymer Center for the Arts is reopening the Red Barn Studio and
home of Lester Raymer this spring. It will be a showplace for the diverse creations
of Raymer. The center will also provide motivation for contemporary artists through
artist in residency programs. Lindsborg is home to a number of smaller galleries and
working studios as well.

Exploring the unique shops of downtown Lindsborg is a favorite attraction of
many who visit Lindsborg. Scandinavian imports, original art and fine crafts, and
other specialty shopping are found in an old world atmosphere. Restaurants and
lodging offer friendly service, wide menu options and quaint character.

To others, special events are the primary attraction to Lindsborg. Rehearsals
are now underway for the Messiah Festival of Music and Art which has been held in
Lindsborg during Easter week since 1882. The Messiah at Lindsborg has been
broadcast live twice over National Public Television in recent years. This spring the
chorus will travel to New York to perform at Carnegie Hall. The Messiah tradition was
begun as an expression of faith and song. It has endured because the music
continues to speak to what we are and what is important to us.

Other festivals celebrate the ethnic heritage of Lindsborg. Largest and best
known is the Svensk Hyllningsfest, a biennial tribute to the Swedish pioneers who
settled the Smoky Valley (held in October of odd numbered years). Midsummer’s Day
Festival and the Lucia Fest are annual events. Midsummer’s is the traditional
welcome to summer, celebrating nature at its loveliest. The Lucia Fest



officially begins the Christmas season. As a symbol of light and hope, Lucia heralds
the good news of Christmas.

The "feel" of Lindsborg attracts those who are looking for an opportunity to pull
out of the fast lane and slow down for a relaxing weekend. There is something
nostalgic and warm about small towns. Friendly greetings, home cooking, ethnic
food, and a relaxed atmosphere recreate and lift up spirits that have grown weary.

Tourism development in Lindsborg has grown considerably over the past
twenty years. Commitment has been reinforced by genuinely interested visitors.
There has been a steady increase in pride and awareness of what we are.

Consequently, Lindsborg’s marketing strategy is derived from a philosophy that
we have something real to share that is of interest to visitors. We are committed to
telling our story honestly, tastefully and in a manner which fosters local quality of life.
Within this context, the primary goal is to fill the valleys between special events and
high traffic times. Interstate billboards, destination marketing, group development,
encouraging longer stays and promoting editorial features are all part of this focus.

Lindsborg’s location near the crossroads of Kansas (I-70 and I-135) is an
advantage - if we can get people off the interstate to travel the four miles into
Lindsborg. The people of our town have viewed signage as an important alley since
the interstate was opened in the 60’s. At that time businesses joined together to
purchase six billboards on I-135 between I-70 and McPherson to draw people off the
interstate. A decade later the first billboards were leased on |-70 to draw traffic the
twenty miles to Lindsborg. Today our cooperative billboard budgetis $12,000 a year
with fifty businesses, attractions, and organizations providing the support for eight
billboards (four on I-70, one north on US-81, one south on |-35 near the Oklahoma
boarder, one on US-54 just west of Pratt. Another will go up on K-61 north of
Hutchinson soon). It is not uncommon to have travelers say "l saw your signs so |
came by to see your town."

Recently we have worked with the Department of Transportation to acquire the
general motorist service signs ("food, gas, lodging, hospital, phone, camping") at the
two Lindsborg exits on I-135. We look forward to having these in place by the time
spring traffic begins.

Official attraction signs denoting the Old Mill Museum and the Sandzen Art
Gallery are on I-135. While these signs help, we have been looking at Oklahoma’s
pilot project for destination signage with great interest. We see the Oklahoma signs
offering more information in a more interesting way (see attached illustration). Our
signage task force has been gathering information on the Oklahoma plan to present
to Kansas officials with the hope they will expand the Kansas attraction signage
program in a similar way.

The State Travel Information Centers provides lots of help in educating those
who plan stops as they travel. The personnel at those centers do a great job for us.
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Our marketing plan also calls for advertising which motivates visiting Lindsborg
as a destination. At the current time the Kansas City area is one of our target
markets. It is far enough away to require an overnight stay, yet close enough
for a weekend trip to be a real possibility. The plan is sound. Yet advertising to
metropolitan markets is very expensive. That is why the further away from home we
advertise, the more important it is for us to pool our resources and advertise as a
community rather than individual businesses or attractions. Still, saturating such a
market is a real challenge. Marketing grants through the Travel and Tourism Division
have been helpful and we encourage your continued support of this program.

Another marketing thrust is group development. Our current focus is to
attract small meetings, reunions and specialty tours. Our experience says these
groups are staying longer and doing more during their visit. Having a tour bus stop
for lunch with an hour to browse through the downtown shops is nice, but it doesn’t
have the impact needed from group travel. We need full day visits with overnight
stays even more desirable.

The final part of our marketing strategy is image development. One of the
greatest values of our festivals is image building - both among our own citizens and
for those who view our community from the outside. Media features are a
tremendous way to develop image. Requests from travel writers get number one
priority in our office. Even a few lines in respected publications can have more value
than paid advertising. Full features have more impact than we can afford to buy. Add
good photos and the value goes higher. The public reads features with greater
interest than they read ads. Features are perceived to present an objective view while
ads are perceived as developed with bias.

Tourism projects in Lindsborg are funded through a two percent bed tax,
although with only 60 rooms available that revenue is modest ($8,300 in 1996).
industrial levy funds are utilized to print our community brochures. Major advertising
is often a cooperative venture of businesses and attractions (i.e. the cooperative
billboard program we have already spoken about). State marketing grants have been
utilized in four out-of-state marketing campaigns. The local development company
has also invested in some tourism projects including putting Lindsborg visitor
information on the world wide web this past year. Festivals and special events are
designed to be self-supporting. Limited funding does force one to be creative. It also
causes some good projects to be left undone.

How can you help small communities enhance their tourism promotion?

1. Out-of-state advertising: It is very difficult for small communities to fund
this kind of advertising. We must rely on the Travel and Tourism Division’s efforts in
this area. In our opinion, additional state funds are badly needed here. There are
wonderful attractions and great scenic diversity in Kansas waiting to be discovered
by out-of-state visitors. Help us tell the story.
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2. Highway improvement: We look to you for a new comprehensive highway
plan. Good roads are critical to Kansas tourism.

3. Highway signage: Travelers look to signage for destination information as
well as road direction. We agree that guidelines should require signage to be tasteful
and not clutter the countryside. Yet signage must be both possible to acquire and
affordable to communities and attractions on limited budgets.

4. Transient guest tax usage: State statues authorize this tax as a dedicated
funding source for tourism and convention promotion. Loopholes occur when
government units charter out and siphon funds to other projects. Kansas tourism
would benefit greatly from closing that loophole.

5. Development funds: Good marketing programs don’t happen or continue
without a great deal of planning and positioning. Often communities need
professional help with the development process. Significant growth in Lindsborg’s
tourism development occurred following a feasibility study in 1979-1980 funded by
Ozark Region Planning Grant. The State Travel and Tourism office has talked about
the possibility of adding a staff person to work in development. This would be
helpful, especially to small and moderate sized communities. The availability of
planning grants would be very helpful to these same communities. The role of
planning cannot be overemphasized.

6. Business environment: Creating an environment conducive to tourism
business is extremely important to sustaining the tourism industry in Lindsborg.
Despite the fact that bed tax revenues and sales tax receipts show nice gains in
1996, businesses and attractions both tell us their profit lines do not tell the same
story. Increasing costs of doing business coupled with narrowing profit margins to
meet competition have left them sensing local tourism development has hit a plateau.
The seven points under this area of TIAK’s legislative agenda are particularly important
to us.

SUMMARY

Tourism is an important component in the economy of Lindsborg. Itis
important to our social and cultural fabric as well. The same factors which draw
visitors to this community are ones which enhance the quality of our lives as residents
of Lindsborg - museums which preserve our past; galleries which showcase creative
endeavors; special events bringing the finest of music, drama and dance to our
stages; and festivals which capture the spirit of our heritage and faith. We see much
opportunity ahead for tourism development and are committed as a community to
continue to plan carefully and to strive for a quality tourism development program.

There is great untapped potential for growth of tourism all across Kansas. As
partners, government and private enterprise can grow this industry to provide a boost
to the Kansas economy and enhance the quality of life for Kansans as well.
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_ Sty transponation officials have
spent 320,000 to crect two signs
along Interstate 35 in hopes the signs
will tempt highway travelers 10 Slop

over in Nonman, - )
Terri Angikt, spokeswoman for
the Oklihgma Deptment of Trans-
portation said the bitlboards are
being placed near key Oklahona
cities to draw tourisls into_those

lowus, .
Norman's signs tcl ravelers they
will find a city of fustivals, Indian ant,
museuns, historic downtown build-
ings and bed and bicaklasts. :
The idea originated with Gov.t
Eran); Keating, imd became passilile
tronigh o combined cffort between
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m'olliciéjs'are spending $10,000 each on signs lo altract travelers
\o cities along Oklahoma's highways. The lourism department said in-sialo and oul-of-stale travelers

ONOT _snd Oklaliomu's loarism
agency. Angicesiid.

“The govemor thought of the idca
to pull travelers into cities that have
interesting sites and cvents,” Angics
suid. “1le wants o catch more of the
out-of-stae tourism rafbie.”

The tourism depanment said in-
state wnd oul-of -state travelers spend
$3.5 billion a year while making 15
million trips o Oklahonia toid-
ways.

. Norman's signs weie erected in
carly June near exits 106 and 114 just

in time for the taved seicon, Angier -

suid. : .
“The signs arc 16 feet tall and 12
feet wide and constiucied of state
highwity sign matcrisls,

Danna Fowble, excentive dires
tor of Norman's Convention and
Visitors Harean said the Buicin
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anice Higgins-Blunck)

e tourists

appcciates the billboards and the
govemor's effort 1o tap tourism traf+
fic.

“We're very happy with the signs

‘since we've been trying for years 1o

get 1-35 signage for Norman,” Fow-
hic said.

Fowble, commcnting on the
sign's wording, said the iranspoita-
tion depatment did an adequate job
of “selling”’ Norman,

“We would have liked to have
had some input on the wording,”
Fawble said. “We would have sold
the city a linle differently and would
have added some logos.”

Other signs will be placed along
Interstate 40 and Intersiate 44 near
Shawnce, Loawton, Guthric, Chan-
dier, Clinemore and Sallisaw, About
1S towns will ieceive e signd, Ang-
ict said. e
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